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BIO

As a kid growing up in Bellmore, NY, | wanted to be a professional skateboarder. After a broken foot, ankle, and wrist,

not to mention a noticeable lack of skills, | decided advertising might be safer.

| have questioned that decision ever since.

| began my career as a college sophomore of 19, fetching lunch and writing ads for Crews, Quilty, Thompson & Wylde,

in Kingston, NY.

After graduation, | moved to New York City where | answered phones and rubbed elbows with some of the most talented
people in the business at Levine, Huntley, Schmidt & Beaver. | followed with a brief stint on the account side at Bozell,

while secretly writing ads for a variety of agencies throughout New York, including Kirshenbaum & Bond.

In 1990, my resume began to take shape when | moved to Los Angeles to join Lord Dentsu & Partners as a Jr.

Copywriter. | worked on Dole Foods, and even won a few awards for my work on Suzuki Motorcycles.

Next stop: Florida. At Harris Drury Cohen, | was promoted to Sr. Writer/ACD working on Sea-Doo Watercraft, Tenet

Healthcare, and the Jewish Federation of Greater Ft. Lauderdale.

In the Spring of 1997, | headed back to Los Angeles to work at the agency that first interested me in the business—

Chiat/Day. While there, my work on ABC-TV earned me a Belding Bowl, as well as One Show recognition.

Three years later | joined Saatchi & Saatchi where | worked on Toyota cars, trucks, and anything else with four wheels.
| went to New Zealand, almost went to Italy, and earned another four Beldings, plus a listing on ADWEEK’s Spots
of The Year.

| followed that with a very busy stint at DGWB, Inc. working on Argent Mortgage and Marie Callender's.

| moved into a larger management role at Campbell-Ewald, where | oversaw the Chevrolet (Western region) account as
Vice President/Associate Creative Director for over three years. I'm extremely proud of the fact we took our dealer

satisfaction scores from lowest in the nation to the second highest, in just one year.

As of February 2010, | made the move to the client side, taking a position with high-end, digital storage provider Active

Storage, Inc., where | oversee all public facing advertising and marketing.

Prior to joining Active, | enjoyed a very successful stint as a freelance Creative Director/Copywriter. Some recent projects
include: websites, banner ads and “UGC” videos for Netflix via Trailer Park, banner ads and print for E! and Style Network
via Comcast Entertainment Group, and retail automotive work for Brecht BMW and Big Two Toyota for Real World and

Brandtailers, respectively.





